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1
METHOD AND SYSTEM FOR
SYNCHRONIZING DELIVERY OF
PROMOTIONAL MATERIAL TO
COMPUTING DEVICES

FIELD OF THE INVENTION

The present invention relates generally to the distribution
of promotional material, and, more particularly, to a system
and method for identifying, managing, and synchronizing
delivery of promotional material to computing devices.

BACKGROUND OF THE INVENTION

Cloud computing is well known as an Internet based com-
puter technology, whereby dynamically scalable and often
virtualized resources are provided as a service over the Inter-
net. Advantageously, users need not have knowledge of,
expertise in, or control over the technology infrastructure “in
the cloud” that supports them.

Cloud computing is based upon web-based Application
Programming Interfaces (APIs) known as web services.
Without web services, cloud computing would not exist. Web
services are an embedded part of consumer applications such
as Facebook, Twitter, eBay®, and Amazon.com.

One drawback to conventional cloud computing is that not
all activity can be performed “in the cloud.” A large percent-
age of web services require local computation and offline
persistence (storage or caching of data) on computing devices
(e.g., desktop computer, mobile smartphone, video game
consoles). The requirement of offline persistence can create
problems for web services as the number of people utilizing
multiple computing devices increases. Problems can occur
when an individual uses more than one computing device to
access web services that require data to be stored or cached on
the computing device. Often, the data required by the web
service will become out of sync as the individual user
switches back and forth between his or her different comput-
ing devices.

Synchronization is commonly thought of as a means to
keep contact and calendar information consistent between a
mobile device (e.g., mobile phones, personal digital assis-
tants) and a computer. Synchronization is now being used to
support other types of applications such as social networking,
online shopping and online auctions. Synchronization man-
ages the interactions between the plurality of mobile devices
and at least one personalized application that have enabled
access via web services (e.g., Facebook, Twitter, E-Bay,
Amazon.com).

Providing promotional material (e.g., advertisements, loy-
alty card programs, coupons, rebates) “in the clouds” has
been problematic as well. Google’s Internet search-based
advertisements model is viewed as a value to users when
searching the Internet and it has proved to be a successful and
profitable advertisement mechanism. However, users have
not shown the same positive reaction to advertisements when
displayed in web services (e.g., social networking websites).
As aresult, many cloud web services relying on revenue from
promotional material still struggle to yield a profit.

One advertising challenge faced by certain web services is
that it is not only necessary to target the user, but it is also
necessary to target the computing device or devices utilized
by the user. As an example, promotional material for a new
downloadable video game may be received by a user on his or
her smartphone, but not received by the user’s video game
console, where it is appropriate and desirable. A user inter-
ested in the video game advertised in the promotion at the
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2

time he or she views the promotional material on his or her
smartphone may later forget about the advertisement or lose
interest in the game if the promotional material is not also
received on the user’s video game console. However, the
same user is more likely to consider and act on the same
promotional material if it were available at the video game
console, thereby increasing the likelihood that the promotion
will be effective.

Therefore, there is a need for a method and system for
efficiently and effectively identifying, managing and deliver-
ing promotional material to computing devices.

SUMMARY OF THE INVENTION

The above-described problems are addressed and a techni-
cal solution is achieved in the art by a system and a method for
identifying, transporting, managing and caching promotional
material to multiple computing devices. According to an
embodiment of the invention, promotional material may
include, but are not limited to, advertisements, loyalty pro-
grams, coupons and rebates.

According to an embodiment of the present, the system and
method comprises a “Synchronization Gateway Computer
Module” and a “Promotion Indexing Service Computer Mod-
ule,” as described in detail below. According to an embodi-
ment of the invention, the Synchronization Gateway Com-
puter Module provides for efficient transport and
management of synchronization requests and promotional
material between a one or more of a plurality of computing
devices and one or more Promotion Indexing Services Com-
puter Module. According to an embodiment of the invention,
the Promotion Indexing Service Computer Module provides
for the efficient identification of promotional material based
on profile information received from the Synchronization
Gateway Computer Module.

According to an embodiment of the invention, the Syn-
chronization Gateway Computer Module receives synchro-
nization requests from one or more of the computing devices
maintained by a user in his or her “user device portfolio’. The
Synchronization Gateway Computer Module is configured to
extract ‘profile information’ from the synchronization
request, wherein the ‘profile information’ may include, but is
not limited to, a user’s age, gender, likes, dislikes, interests,
hobbies, Global Positioning System (GPS) location, Mobile
Dialing Number (MDN), and the types of computing devices
in the user device portfolio.

According to an embodiment of the invention, the Syn-
chronization Gateway Computer Module is configured to
send the profile information to one or more Promotion Index-
ing Service Computer Modules wherein the profile informa-
tion is processed according to a promotion selection algo-
rithm to identify promotional material suitable for the user
and the user’s computing devices.

According to an embodiment of the invention, the Promo-
tion Indexing Service Computer Module receives the promo-
tional material selected in accordance with the promotion
selection algorithm and provides the promotional material to
the Synchronization Gateway Computer Module. According
to an embodiment of the invention, the promotional material
provided by the Promotion Indexing Service Computer Mod-
ules to the Synchronization Gateway Computer Module may
contain delivery information identifying which one or more
computing devices is to receive the promotional material.

According to an embodiment of the invention, the Syn-
chronization Gateway Computer Module receives promo-
tional material from the Promotion Indexing Service Com-
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puter and delivers the selected promotional material to the
computing devices identified in the profile information.

BRIEF DESCRIPTION OF THE DRAWINGS

The present invention will be more readily understood
from the detailed description of exemplary embodiments pre-
sented below considered in conjunction with the attached
drawings, of which:

FIG. 1 illustrates an exemplary promotional material syn-
chronization system configured to identify, manage and syn-
chronize delivery of promotional material provided by a web
service to a plurality of computing devices associated with a
user, according to an embodiment of the present invention;

FIG. 2 illustrates an exemplary process for identifying,
managing and delivering promotional material from a web
service to a plurality of computing devices, according to an
embodiment of the present invention; and

FIG. 3 illustrates an exemplary process for synchronizing
delivery of promotional material present on one computing
device in a user device portfolio to one or more additional
computing devices associated with the user, according to an
embodiment of the present invention.

It is to be understood that the attached drawings are for
purposes of illustrating the concepts of the invention and may
not be to scale.

DETAILED DESCRIPTION OF THE INVENTION

The present invention relates to a method and a system for
identifying, managing and synchronizing delivery of promo-
tional material provided by web services to a plurality of
computing devices associated with a “user device portfolio.”

The term “user device portfolio” refers to a plurality of
computing devices associated with, managed by, or accessed
by the user among which the user wishes to have certain data
synchronized. The user is able to add and remove devices
from his or her device portfolio as necessary. Furthermore,
the user device portfolio may consist of all of the user’s
computing devices, any designated subset of the computing
devices the user has access to, and/or a third party’s device(s)
(e.g., devices associated with a “friend”).

As used herein, the term “promotional material” or “pro-
motional materials” may include, but are not limited to, any
advertisement, brochure, coupon, loyalty card programs, and
rebate offering. Furthermore, promotional material can exist
in multiple formats, which can include, but are not limited to,
photos, text, SMS, audio, video, or any combination thereof.

The methods and systems according to embodiments of the
present invention allow a user to 1) synchronize the delivery
of'desirable promotional material across the user device port-
folio when accessing a web service from a computing device,
2) synchronize the delivery of desirable promotional material
across the user device portfolio in response to a synchroniza-
tion request initiated by one or more of the user’s computing
devices, and 3) synchronize the delivery of stored or cached
desirable promotional material from a first computing device
to one or more other computing devices in the user device
portfolio.

One having ordinary skill in the art will appreciate that a
“web service” includes any software system designed to sup-
port interoperable machine-to-machine interaction over a
network. A web service may comprise a web application
programming interfaces (API) that is accessed over a network
and executed on a remote system hosting the requested ser-
vice. One having ordinary skill in the art will appreciate that
anetwork suitable for use in accordance with embodiments of
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the present invention includes any medium on which elec-
tronic data can be transported. Examples of such networks
includes, but is not limited to, the Internet, a cellular network,
a wired network, a wireless network, a local area network, a
4G network, a 3G network, a 2G network, a satellite network,
a DSL network, a cable network, a FIOS network, and a
combination thereof. In addition, one having ordinary skill in
the art will appreciate that any protocol may be used to trans-
port the electronic data across the network. Examples of such
protocols include, but are not limited to, HTTP, HTTPS,
Bluetooth, SNMP, SOAP, and TCP/IP.

According to an embodiment of the present invention, a
computing device is comprised of one or more of a central-
processing unit, computer-readable memory, and persistent
computer-readable storage. Exemplary computing devices
suitable for use in concordance with the present invention
include, but are not limited to, a cellular device, a mobile
smartphone (e.g., Blackberries, Apple iPhones), a personal
computer, a laptop computer, a cable set-top box, a wireless
book reader, a home theater computer, a video game consoles
(e.g., Playstation 3, Playstation Portable, Nintendo Wii,
Microsoft Xbox 360) and any computing device with network
connectivity (e.g., refrigerators connectable to a network,
household appliances connectable to a network, televisions
connectable to a network).

FIG. 1 depicts an exemplary embodiment of the methods
and systems according to the present invention. As shown in
FIG. 1, according to an embodiment, a system herein referred
to as a “Promotional Material Synchronization System” 500
comprises a Synchronization Gateway Computer Module
200 (also referred to as the Synchronization Gateway 200)
and a communicatively connected Promotion Indexing Ser-
vice Computer Module 300 (also referred to as the Promotion
Indexing Service 300). The term “communicatively con-
nected” is intended to include any type of connection,
whether wired or wireless, in which data may be communi-
cated, and may include a connection between devices, mod-
ules and/or programs within a single computer or between
devices, modules and/or programs on separate computers.

The Promotional Material Synchronization System 500 is
configured to process various types of “synchronization
request(s).” “Synchronization request(s)” are request(s)
made by a computing device 100 in order to establish consis-
tency among data on remote sources. According to an
embodiment of the present invention, the data to be synchro-
nized among the computing devices 100 of the user device
portfolio 105 is data related to or consisting of, but not limited
to, promotional materials and “profile information.”

The term “Profile information” refers to information that
identifies a user and a user device portfolio and consists of any
information related to a user, including, but not limited to, one
or more of the following: a user’s age, address, gender, con-
tact information, e-mail address(es), associated computing
devices 100, user device portfolio 105, computing devices
100 selected for inclusion in the user device portfolio 105;
interests (e.g., shopping, sports, hobbies, health, medicine,
entertainment, home and gardening); and types of communi-
cations means for transmission and types of promotional
material (e.g., text, sms, image, audio, video, advertisement,
coupon, loyalty card program, etc.).

According to an embodiment of the present invention, a
synchronization request is initiated on a first computing
device 100 and received by the Synchronization Gateway 200
with the purpose of establishing consistency among data
(e.g., promotional material) across a portion or the whole of
the user device portfolio 105. A synchronization request may
beinitiated by: 1) launching a web service application located



US 9,240,015 B2

5

on one of the user computing devices 100 (e.g., the smart-
phone Facebook application); 2) a user specifically request-
ing new promotional material to be synchronized to the com-
puting devices 100 of the user device portfolio 105; 3) a user
requesting that promotional material previously stored or
cached on a first computing device 100 be synchronized to
one or more additional computing devices 100 in the user
device portfolio 105; and 4) a user requesting an update to his
or her profile information.

According to an embodiment of the present invention, the
computing devices 100 comprise a Synchronization Module
101 and a Promotion Management Module 102. The Syn-
chronization Module 101 is configured to communicate with
the Synchronization Gateway 200 over any suitable network
using any suitable protocol, receive promotional material
from the Synchronization Gateway 200, and store or cache
the promotional material on the persistent storage of the com-
puting device 100. Furthermore, the Synchronization Module
101 is configured to communicate profile information to the
Synchronization Gateway 200 from the Promotion Manage-
ment Module 102.

According to an embodiment of the present invention, the
Synchronization Module 101 is integrated into applications
that are located on the computing device 100 and that are
configured to access a web service 400. The integration with
these applications allows a user to synchronize his or her web
service data with the web service 400 at the same time as the
synchronization of promotional material.

According to an embodiment of the present invention, the
Synchronization Module 101 is configured to access a Loca-
tion Based Service (LBS) Module 103 of a computing device
100. The LBS Module 103 is configured to determine the
user’s location information. The Synchronization Module
101 receives location information from the LBS Module 103
and transmits the location information to the Synchronization
Gateway 200 during a synchronization request. One having
ordinary skill in the art will appreciate that location informa-
tion may be derived in various ways. Exemplary methods for
obtaining location information include global position sys-
tem (GPS) data and triangulation of cellular signals based on
the radio signal delay of the closest cell-phone towers.

According to an embodiment of the present invention, the
computing devices 100 contain a Promotion Management
Module 102. The Promotion Management Module 102 is
configured to perform one or more of the following functions:
1) make any necessary changes to the user’s profile informa-
tion; 2) interact with promotional material stored or cached
on the computing device 100 (e.g., view advertisements,
redeem coupons, join loyalty card programs); 3) store infor-
mation related to the user’s consumption of promotional
material stored or cached on one or more of the user’s com-
puting devices 100; 4) initiate a synchronization request in
conjunction with a Synchronization Module 101; and 5)
notify a user that new promotional material has been received.

According to an embodiment of the present invention, the
Promotion Management Module 102 is configured to utilize
a Synchronization Module 101 that is independent from Syn-
chronization Modules 101 associated with other web service
applications. This configuration allows a Promotion Manage-
ment Module 102 to generate synchronization requests with-
out access or use of another web service application.

According to an embodiment of the present invention, the
synchronization request initiated by a Promotion Manage-
ment Module 102 is configured to perform one or more of the
following functions: 1) request an update to profile informa-
tion stored in the User Profile Information Module 303; 2)
request additional promotional material; and 3) request that
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promotional material, currently stored on the computing
device 100 that the Promotion Management Module 102 is
located on, be synchronized to one or more additional com-
puting devices 100 in the user device portfolio 105. The
synchronization request is sent from the Promotion Manage-
ment Module 102 to the Synchronization Module 101 located
on the computing device 100 for processing by the Synchro-
nization Module 101.

According to an embodiment of the present invention, the
Promotion Management Module 102 is configured to deter-
mine the ability of a computing device 100 to present various
types and/or formats of promotional material mediums (e.g.,
text, video, audio) and use the Synchronization Module 101
to communicate the determination to the User Profile Infor-
mation Module 303 on the Promotional Indexing Service via
the Synchronization Gateway 200.

According to an embodiment of the present invention, the
Synchronization Gateway 200 is configured to receive syn-
chronization requests from the Synchronization Module 101
of the user’s computing device 100. Once a synchronization
request has been received from a computing device 100, the
Synchronization Gateway 200 uses the profile information
associated with the synchronization request to determine
what action should be taken. The Synchronization Gateway
200 may determine that a synchronization request consists of
arequest to synchronize web service data from a web service
400 to the user device portfolio 105 or the user’s computing
device 100. Additionally, a synchronization request may
comprise a request to synchronize promotional material
located on one of the computing devices 100 associated with
a user device portfolio 105 to one or more additional com-
puting devices 100 associated with the user device portfolio
105. Furthermore, the synchronization requests received
from the Synchronization Module 101 may comprise a
request to update “user profile information” stored in a User
Profile Information Module 303.

The Synchronization Gateway 200 is configured to com-
municate with web services 400 through Web Service Con-
nector Modules 202. One with ordinary skill in the art will
appreciate that web services 400 contain Application Pro-
gramming Interfaces (APIs) which allow third-party applica-
tions to access and utilize the web services 400 in pre-deter-
mined ways. The Web Service Connector Modules 202 are
configured to utilize the APIs provided by the web services
400 to retrieve and synchronize personal information as
requested by the computing device 100.

According to an embodiment of the present invention,
there is a one-to-one correspondence between an application
that constitutes a Synchronization Module 101, a Web Ser-
vice Connector Module 202 and a web service 400. A Web
Service Connector Module 202 is registered in the Synchro-
nization Gateway 200 with credential information associated
with an application. An application’s Synchronization Mod-
ule 101 is configured to use credential information to seam-
lessly contact the appropriate Web Service Connector Mod-
ule 202 via the Synchronization Gateway 200. Every
application has its own Synchronization Module 101 with
credential information specific to the application. This con-
figuration provides the Synchronization Module 101 associ-
ated with the application the ability to interact with the cor-
responding Web Service Connector Module 202 located at
the Synchronization Gateway 200.

One of ordinary skill in the art will appreciate that creden-
tial information may be comprised of any information that
identifies or distinguishes a particular user. Examples of cre-
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dential information include, but are not limited to, user
names, passwords, [P addresses, digital signatures, telephone
numbers, and pin numbers.

According to an embodiment of the present invention, the
Synchronization Gateway 200 is communicatively connected
to the Promotion Indexing Service 300 via a Promotion Con-
nector Module 203. The Promotion Connector Module 203 is
configured to send profile information received from a com-
puting device 100 to the Promotion Indexing Service 300 and
receive promotional material from the Promotion Indexing
Service 300 over any suitable network using any suitable
protocol.

According to an embodiment of the present invention, in
order to communicate with the Synchronization Gateway
200, a computing device 100 comprises the Synchronization
Module 101 and the Promotion Management Module 102.
When any of the computing devices 100 of the user device
portfolio 105 initiates the Promotion Management Module
102 or starts any other programs that are associated with a
Synchronization Module 101, the Synchronization Module
101 is configured to initiate a synchronization request to the
Synchronization Gateway 200. The Synchronization Gate-
way 200 will then deliver to the Synchronization Module 101
all new promotional material waiting to be delivered to the
computing device 100. This method of synchronization is
referred to as data “pull” synchronization.

According to an embodiment of the present invention, in a
“pull” synchronization, one of the computing devices 100 of
the user device portfolio 105 sends a synchronization request
to synchronize promotional material across the entire user
device portfolio 105. The Promotion Synchronization System
500 then identifies promotional material to be synchronized
to the computing devices 100 of the user device portfolio 105.
The computing device 100 that made the original request then
receives any updated promotional material at that time. How-
ever, the remaining computing devices 100 of the user device
portfolio 105 do not receive the updated promotional material
at this time. Instead, a computing device 100 of the user
device portfolio 105 that did not previously receive the
updated promotional material will receive the updated pro-
motional material the next time it initiates a synchronization
request.

In an example of a “pull” synchronization in accordance
with an embodiment of the present invention, a user with a
user device portfolio 105, comprising a video game console
and a smartphone, initiates a synchronization request on his
or her smartphone. The synchronization request is processed
by the Promotional Material Synchronization System 500
and returns the promotional material to the smartphone. The
Promotion Indexing Service 300 of the Promotion Synchro-
nization System 500 also stores a reminder to synchronize the
same promotional material to the user’s video game console
the next time the video game console accesses the Promo-
tional Material Synchronization System 500. When the video
game console is later turned on by the user, the video game
console initiates a synchronization request through a Syn-
chronization Module 101. The Promotional Material Syn-
chronization System 500 processes the synchronization
request and delivers to the video game console the promo-
tional material previously delivered to the user’s smartphone.

According to an embodiment of the present invention, the
Synchronization Gateway 200 is configured to “push” pro-
motional material to the computing devices 100 of the user
device portfolio 105. Data “push” synchronization sends the
promotional material to part or all of the computing devices
100 of the user device portfolio 105 automatically when one
of the computing devices 100 sends a synchronization
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request. The promotional material data “push” synchroniza-
tion is tightly coupled to the capabilities of the computing
devices 100 of the user device portfolio 105. Data related to
how to find or reach the computing devices 100 of the user
device portfolio 105 is stored in the User Profile Information
Module 303 as described below.

In an example of a “push” synchronization in accordance
with an embodiment of the present invention, a user with a
user device portfolio 105, consisting of a video game console
and a smartphone, initiates a synchronization request on his
or her smartphone. The Promotional Material Synchroniza-
tion System 500 processes the synchronization request and
delivers the promotional material to the smartphone. Further-
more, The Promotion Indexing Service 300 of the Promotion
Synchronization System 500 retrieves data stored in the User
Profile Information Module 303 related to methods of deliv-
ering promotional material to the other computing devices
100 associated with the user device portfolio 105. The Pro-
motion Indexing Service 300 determines that the promotional
material is to be delivered to the video game console associ-
ated with the user device portfolio 105 and that the video
game console can be reached through a specific Internet Pro-
tocol (IP) address and port number on which a Synchroniza-
tion Module 101 is listening. The Promotion Indexing Ser-
vice 300 transmits the promotional material and the IP
address and port number to the Synchronization Gateway
200. The Synchronization Gateway 200 then delivers the
promotional material to the user’s video game console by
connecting to the Synchronization Module 101 on the user’s
video game console via the IP address and port number.

One of ordinary skill in the art will appreciate that there are
many ways to perform “push” synchronizations. Another
example of “push” synchronization that is in accordance with
an embodiment of the present invention utilizes a “polling”
method, whereby the Synchronization Modules 101 located
on the computing devices 100 of a user device portfolio 105
run a background process that automatically starts up at a
given time interval and issues a synchronization request to
check for updated promotional material.

According to an embodiment of the present invention, the
Synchronization Gateway 200 is configured to deliver pro-
motional material to the computing devices 100 of the user
device portfolio 105 over an “out-of-band” synchronization.
“Out-of-band” synchronization includes, but is not limited to,
a synchronization based on an e-mail and/or SMS message.
An example of an “out-of-band” synchronization is the deliv-
ery of promotional material by a method that would not utilize
the Synchronization Gateway 200. Instead, in the “out-of-
band” synchronization, the Promotion Indexing Service 300
initiates and sends an e-mail with the promotional material
attached. Another example of an “out-of-band” synchroniza-
tion is a link to promotional material that was sent to the
computing devices 100 of a user device portfolio 105 as a
“tweet” message via twitter.com.

According to an embodiment of the present invention, the
Promotion Indexing Service 300 is configured to receive and
store promotional material from a variety of different sources
(e.g., Google™, Microsoft®, Yahoo!®). Alternatively, the
Promotion Indexing Service 300 is configured to retrieve and
store promotional material from the variety of different
sources. Further, an embodiment of the present invention
allows for the Promotion Indexing service to be configured to
both receive and retrieve promotional material from the vari-
ety of different sources, depending on the configuration of the
individual sources.

According to an embodiment of the present invention, the
Promotion Indexing Service 300 comprises a User Profile
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Information Module 303 configured to store user profile
information in an encrypted internal data store associated
with each user’s personalized identity. Any changes to the
user profile information are updated in the User Profile Infor-
mation Module 303. The profile information is retrieved
when a synchronization request is received from a computing
device 100 via the Synchronization Gateway 200 and is trans-
ported, over any suitable network, to the Promotion Indexing
Service 300 to aid in the selection of promotional material to
be synchronized to the user device portfolio 105, as described
in detail below.

According to an embodiment of the present invention, the
Promotion Indexing Service 300 is configured to store and
index the promotional material in a Promotional Material
Database 302. The Promotional Material Database 302
indexes promotional material by characterizations received
from the source that provided the promotional material. The
characterizations may include, but are not limited to, promo-
tion medium, age range, gender and category (e.g., shopping,
sports, entertainment, business).

According to an embodiment of the present invention, the
Promotion Indexing Service 300 also comprises the Promo-
tion Selection Algorithm Module 301. The Promotion Selec-
tion Algorithm Module 301 is a computer module configured
to receive a user’s profile information from the Synchroniza-
tion Gateway 200 via the Promotion Connector Module 203.
Once the user’s profile information has been received, the
Promotion Selection Algorithm Module 301 is configured to
identify promotional material the user may find desirable and
deliver the promotional material to the Synchronization Gate-
way 200 which is configured to deliver the promotional mate-
rial to the user device portfolio 105.

The Promotion Selection Algorithm Module 301 uses the
profile information to identify promotions to send to the
user’s computing devices 100. Algorithm decision logic is
based on many factors, including, but not limited to, weighted
user advertisement preferences, weights of advertisements,
LBS availability, and advertisements already cached on the
user’s computing devices 100.

Weighted user advertisement preferences indicate whether
the user prefers certain promotional material over others (e.g.,
a user indicates he or she prefers sports related promotional
material to hobby related promotional material, and a sports
related promotional material is available, a sports promo-
tional material is more likely to be sent to the user).

Promotional material are cataloged and indexed into the
Promotional Material Database 302 at the Promotional
Indexing Service 300 and contain an established weight
based on promotional material value. The higher the weight,
the more likely the Promotion Selection Algorithm Module
301 will send it to a user.

The Promotion Selection Algorithm Module 301 takes into
account the LBS availability for both the user’s computing
devices 100 and the availability of promotional material with
available LBS data in the Promotional Material Database
302.

The Promotion Selection Algorithm Module 301 takes into
account the user’s interaction with promotional material cur-
rently or previously stored or cached on the user’s computing
devices 100. This information provides essential statistical
data that is recorded and synchronized back to the Promotion
Indexing Service 300 and is associated with the user’s iden-
tity. For example, if a user views and saves more video pro-
motional material than text promotional material, or views
and saves more sport promotional material than hobby pro-
motional material, these statistics tendencies may be used in
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part to determine what future promotional material will be
selected by the Promotion Selection Algorithm Module 301.

For example, a user with a smartphone may input his or her
promotional material preferences via the Promotion Manage-
ment Module 102 of his or her computing device 100, and has
selected baseball as his favorite topic, video gaming as a
secondary favorite past time hobby, does not have GPS
enabled on his phone, and has three existing promotional
coupons related to sporting cached on his device. The Pro-
motional Indexing Service 300 has already registered this
user with an assigned Promotional User ID that records his
interaction with the Promotion Management Module 102.
When the user’s profile information is sent from the Promo-
tion Management Module 102 to Promotion Indexing Service
300 during the next synchronization, the Promotional Index-
ing Service 300 parses the information into input arguments
for the Promotion Selection Algorithm 301. Since the user
currently has three sporting promotional materials cached on
the device and GPS is not enabled, the Promotional Selection
Algorithm 301 may select a suitable video game promotion
for the user based on a consideration of the profile informa-
tion available. Therefore, the Promotion Indexing Service
300 parses information available in the User Profile Informa-
tion Module 303 and from any additional information
received from the Promotion Management Module 102 dur-
ing the synchronization request, the Promotion Selection
Algorithm 302 determines the best promotional material to
send based on the weighted user advertisement preferences.

FIG. 2 illustrates an exemplary process flow for identify-
ing, managing and delivering promotional material to a plu-
rality of computing devices 100 associated with a user device
portfolio 105. It is to be understood that the schematic repre-
sentation provided in FIG. 2 is exemplary in nature and alter-
native arrangements are within the scope of the invention. It
should be further understood that the step numbers used in
FIG. 2 are used to identify the steps and do not necessarily
impart a particular order or sequence to the steps in the
method.

According to an embodiment of the present invention, prior
to the initiation of the process shown in FIG. 2, a user may
engage in a ‘setup’ process configured to prepare his or her
computing devices 100 for interaction with the system in
accordance with the present invention. In the setup phase, the
user downloads and installs the Synchronization Module 101
and the Promotion Management Module 102. Once these
modules are installed, the user initializes the Promotion Man-
agement Module 102 with his or her identification and
authentication information. According to an embodiment of
the present invention, upon initialization, promotional mate-
rial preferences (e.g., favorite sports, favorite games, hobbies,
shopping habits) can be selected by the user to complete the
“opt-in profile information.” The term, “opt-in profile infor-
mation,” refers to a subset of profile information that the user
allows to be used by the Promotional Material Synchroniza-
tion System 500. The opt-in information is stored at the User
Profile Information Module 303 and used by the Promotion
Selection Algorithm 301 to identify desirable promotion
materials.

Following the setup stage, in step S1, a user initiates a
synchronization request. According to an embodiment of the
present invention, the synchronization request may occur
when the user requests the synchronization of his or her web
service data between the user’s computing device 100 and a
web service 400, the user’s computing device 100 and the
Promotion Indexing Service 300 or the user computing
device 100 and the User Profile Information Module 303.
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Optionally, prior to sending the synchronization request,
the Synchronization Module 101 may 1) interact with the
LBS Module 103, if available, in order to obtain the custom-
er’s location coordinates, 2) interact with the Promotion Man-
agement Module 102 to check for updates to a user’s profile
information and 3) determine if there are any promotional
material currently cached on the computing device 100.

According to an embodiment of the present invention, with
the user profile information and all other supportive promo-
tional material data in place, the Synchronization Module 101
of the user’s computing device 100 issues a synchronization
request which is transmitted over a suitable network via any
suitable protocol.

According to an embodiment of the present invention, a
synchronization request that involves a web service 400
causes two separate synchronization requests to be made by
the user’s computing device 100. The first synchronization
request is related to synchronizing user web service data with
the appropriate web service 400. The second synchronization
request is associated with synchronizing promotional mate-
rial. These two separate synchronization requests should be
transparent to the user, and may appear as a single request.

In step S2, the Synchronization Gateway 200 determines if
the synchronization request is destined for a web service 400.
According to an embodiment of the present invention, the
Synchronization Gateway 200 decrypts the request, identifies
the user from the data provided in the request, and identifies
the purpose of the request.

If'the purpose of the synchronization request in step S2 is to
synchronize the user computing devices 100 with a web ser-
vice 400, the Synchronization Gateway 200 initializes the
appropriate Web Service Connector Module 202. The Web
Service Connector Module 202 then transmits the synchro-
nization request to the appropriate web service 400.

In step S3A, the system determines the purpose of the
synchronization request in step S2 is to synchronize the user’s
computing devices 100 with a web service 400. The Synchro-
nization Gateway 200 initializes the appropriate Web Service
Connector Module 202. The Web Service Connector Module
202 then transmits the synchronization request to the appro-
priate web service 400. The Web Service Connector Module
202 receives a response from the web service 400 and pro-
vides the response to the Synchronization Gateway 200.

In step S3B, the Synchronization Gateway 200 determines
if the received synchronization request is designed to send
updated profile information from the Promotion Manage-
ment Module 102 on the user’s computing device 100 to the
User Profile Information Module 303 on the Promotion
Indexing Service 300 or to synchronize promotional material
between the user device portfolio 102 and the Promotional
Indexing Service 300.

In step S4, the Synchronization Gateway 200 determines
the synchronization request relates to sending new or updated
profile information from the Promotion Management Module
102 of the users computing device 100 to the User Profile
Information Module 303 of the Promotion Indexing Service
300. In this case, the profile information stored in the User
Profile Information Module 302 is updated to reflect the
requested changes. Once complete, the Synchronization
Gateway 200 sends a confirmation to the user’s computing
device 100.

According to an embodiment of the invention, the Promo-
tion Management Module 102 on a computing device 100 is
configured to determine and send the computing device’s 100
capabilities (i.e., ability to view different promotion medi-
ums) to the User Profile Information Module 303 on the
Promotion Indexing Service 300.
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In step S5, the Promotion Connector Module 203 of the
Synchronization Gateway 200 transmits all available profile
information to the Promotion Indexing Service 300. The pro-
file information includes any updated information received
from the user’s computing device 100, the information stored
in the User Profile Information Module 303 and any informa-
tion received from the web service 400.

In step S6, The Promotion Indexing Service 300 sends all
profile information to the Promotion Selection Algorithm
Module 301. The Promotion Selection Algorithm Module
301 receives the synchronization request for promotional
material along with the user’s profile information.

The Promotion Selection Algorithm Module 301 uses the
profile information received to select promotional material
that a user finds desirable. The selection of promotional mate-
rial by the Promotion Selection Algorithm Module 301
includes selecting the appropriate format and medium of the
promotional material based on the information received relat-
ing to the type and number of the user’s computing devices
100 in the user device portfolio 105.

In step S7, the promotional material identifiers selected by
the Promotion Selection Algorithm Module 301 are passed to
the Promotion Indexing Service 300. The promotional mate-
rial identifiers relate to entries in the Promotional Material
Database 302.

One of ordinary skill in the art would appreciate that the
promotional material identifiers be of any format, binary or
otherwise, that could be used to locate data organized and
stored on a computer system. An Exemplary embodiment
would be a string or an integer that specifies an entry in a
database.

In step S8, the promotional material identified by the Pro-
motion Selection Algorithm Module 301 is retrieved from the
Promotional Material Database 302 at the Promotion Index-
ing Service 300. The Promotion Indexing Service 300 then
transports the promotional material to the Synchronization
Gateway 200 via the Promotion Connector Module 203 over
any suitable network.

In step S9, the Synchronization Gateway 200 delivers the
promotional material and any synchronization data received
from web services during step S3A to the computing devices
100 of a user device portfolio 105 over any suitable network
via any suitable protocol. It should be noted that the Synchro-
nization Gateway 200 may use multiple networks to complete
the delivery of synchronization data to the various computing
devices belonging to the user device portfolio 105.

According to an embodiment of the present invention, once
the synchronization data has been received by a computing
device 100, both the web services data and promotional mate-
rial are stored on the device in a manner suitable for the
particular computing device 100. This may include, for
example, storing the promotional material in persistent stor-
age (e.g., flash memory, hard disk drive, solid state drive).

According to an embodiment of the present invention, once
the promotional material has been stored, the user is notified
that new promotional material has been stored on the com-
puting devices 100 of the user device portfolio 105.

One of ordinary skill in the art will appreciate that the steps
of FIG. 2 may be executed in a multitude of different arrange-
ments. For example, Step S3A may occur prior to, during, or
after step S5. Furthermore, one of ordinary skill in the art will
appreciate that the steps outlined in FIG. 2 may be imple-
mented to run in parallel, in series, or a combination, when
appropriate.

FIG. 3 illustrates an exemplary process flow for synchro-
nizing delivery of promotional material across part or all of
the computing devices 100 of the user device portfolio 105
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when one or more promotional material are present on one of
the computing devices 100 in the user device portfolio 105 but
not present on a second computing device 100 of the user’s
portfolio.

In step T1, a user, by way of the Promotion Management
Module 102, selects promotional material, cached or stored,
on his or her computing device 100 to be synchronized across
part or all of the user device portfolio 105. According to an
embodiment of the present invention, the user can select
which computing devices 100 of the user device portfolio 105
synchronization of the promotional material should include.

In step T2, a user initiates a promotional material synchro-
nization request. The promotional material synchronization
request is a specialized type of synchronization request. Only
promotional material residing on a user’s computing device
100, and selected by the user, will be synchronized across the
computing devices 100 of the user device portfolio 105 speci-
fied by the user.

In step T3, the Promotion Management Module 102 of the
computing device 100 provides the necessary profile infor-
mation to the synchronization gateway 200. According to an
embodiment of the present invention, the necessary profile
information consists of, but not limited to, user identification
information, promotional material identifiers of the promo-
tional material to be synchronized, and a list of the computing
devices 100 of the user device portfolio 105 to which the
selected promotional material are to be synchronized.

In step T4, the Synchronization Module 101 of the users
computing device 100 sends the promotional material syn-
chronization request over any suitable network via any suit-
able protocol, to the Synchronization Gateway 200.

In step T5, the Synchronization Gateway 200 receives and
decodes the promotional material synchronization request.
The decoding consists of decrypting the request, identifying
the user from the data provided in the request, and identifying
the purpose of the request.

In step T6, the Synchronization Gateway 200 has deter-
mined that the purpose of the request is a promotional mate-
rial synchronization request and sends to the Promotional
Indexing Service 300, via the Promotion Connector Module
203, a request for the promotional material identified by the
promotional material identifiers in the promotional material
synchronization request.

In step T7, the Promotional Indexing Service 300 uses the
promotional material identifiers provided by the Synchroni-
zation Gateway 200 to retrieve from the Promotional Material
Database 302 the promotional material identified in the pro-
motional material synchronization request. Once the promo-
tional material has been retrieved from the Promotional Mate-
rial Database 302, The Promotional Indexing Service 300
sends the promotional material to the Synchronization Gate-
way 200 via the Promotion Connector Module 203.

In step T8, the Synchronization Gateway 200 delivers the
promotional material to the computing devices 100 of the user
device portfolio 105. The Synchronization Gateway 200 is
configured to deliver the promotional material over a suitable
network using any suitable protocol.

It is to be understood that the exemplary embodiments are
merely illustrative of the invention and that many variations
of the above-described embodiments may be devised by one
skilled in the art without departing from the scope of the
invention. It is therefore intended that all such variations be
included within the scope of the following claims and their
equivalents.

What is claimed is:
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1. A computer-implemented method for synchronizing
delivery of promotional material to a plurality of computing
devices associated with a user, the method comprising:
delivering, by a promotional material synchronization
computer, promotional material for storage on a first
computing device associated with a user, wherein the
promotional material is delivered as a result of an inter-
action with a first web service;
storing, by the promotional material synchronization com-
puter, an association between the promotional material
and profile information of the user;
initiating, by a synchronization module executed by a sec-
ond computing device, a synchronization request in
response to at least one of: a launch of a second web
service, a powering on of the second computing device,
launching an application associated with the second web
service, a request to update the profile information, or a
launch of a program associated with the synchronization
module;
receiving, by the promotional material synchronization
computer, the synchronization request comprising the
profile information;
identifying, by the promotional material synchronization
computer, the promotional material previously stored on
the first computing device based at least in part on the
synchronization request and the profile information; and
delivering, by the promotional material synchronization
computer to the second computing device, the promo-
tional material previously stored on the first computing
device for storage on the second computing device.
2. The computer-implemented method of claim 1, wherein
the synchronization request comprises a request for data to be
synchronized with the second web service.
3. The computer-implemented method of claim 1, further
comprising determining, by the promotional material syn-
chronization computer, a format of the promotional material
suitable for processing by the second computing device.
4. The computer-implemented method of claim 1, further
comprising associating, by the promotional material synchro-
nization computer, an additional computing device with the
profile information.
5. The computer-implemented method of claim 4, further
comprising determining, by the promotional material syn-
chronization computer, a format of the promotional material
suitable for processing by the additional computing device.
6. A system for synchronizing delivery of promotional
material to a plurality of computing devices associated with a
user, the system comprising:
a promotional material synchronization computer config-
ured to communicatively connect to a first promotion
management module of a first computing device and a
second promotion management module of a second
computing device, the promotional material synchroni-
zation computer configured to:
deliver promotional material to the first promotion man-
agement module for storage on the first computing
device, wherein the promotional material is delivered
as a result of an interaction with a first web service,

store an association between the promotional material
and profile information of the user,

receive a synchronization request comprising the profile
information from the second promotion management
module of the second computing device,

identify the promotional material previously delivered
to the first computing device based at least in part on
the profile information, and
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deliver, to the second promotion management module of
the second computing device, the promotional mate-
rial previously delivered to the first promotion man-
agement module of the first computing device for
storage on the second computing device; and

the synchronization module executed by the second
computing device configured to initiate the synchro-
nization request in response to at least one of: a launch
of'a second web service, a powering on of the second
computing device, launching an application associ-
ated with the second web service, a request to update
the profile information, or a launch of a program
associated with the synchronization module.

7. The system of claim 6, wherein the synchronization
request comprises a request for data to be synchronized with
the second web service.

8. The system of claim 6, wherein the promotional material
synchronization computer is configured to determine a for-
mat of the promotional material suitable for processing by the
second promotion management module.

9. The system of claim 6, wherein the promotional material
synchronization computer is configured to associate an addi-
tional computing device with the plurality of computing
devices associated with the profile information.

10. The system of claim 9, wherein the promotional mate-
rial synchronization computer is configured to determine a
format of the promotional material suitable for processing by
a promotion management module executable by of the addi-
tional computing device.

11. A non-transitory computer-readable memory including
instructions that, when executed by a computer, cause the
computer to perform operations comprising:

delivering, by the computer, promotional material for stor-

age on a first computing device associated with a user,
wherein the promotional material is delivered as a result
of an interaction with a first web service;
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storing an association between the promotional material

and profile information of the user;

initiating, by a synchronization module executed by a sec-

ond computing device, a synchronization request in
response to at least one of: a launch of a second web
service, a powering on of the second computing device,
launching an application associated with the second web
service, a request to update the profile information, or a
launch of a program associated with the synchronization
module;

receiving a synchronization request comprising the profile

information from a second computing device associated
with the user;

identifying the promotional material previously stored on

the first computing device based at least in part on the
profile information; and

delivering, to the second computing device, the promo-

tional material previously delivered to the first comput-
ing device for storage on the second computing device.

12. The non-transitory computer-readable memory of
claim 11, wherein the synchronization request comprises a
request for data to be synchronized with the second web
service.

13. The non-transitory computer-readable memory of
claim 11, further comprising determining a format of the
promotional material suitable for processing by the second
computing device.

14. The non-transitory computer-readable memory of
claim 11, further comprising associating an additional com-
puting device with the profile information.

15. The non-transitory computer-readable memory of
claim 14, further comprising determining a format of the
promotional material suitable for processing by the additional
computing device.



